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Logos & Usage
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The logos for the University of Nevada, Reno School of Medicine are symbols of the 

institution as well as a bridge to the rest of the University. These designs follow the 

guidelines established by the University of Nevada, Reno’s Office of Integrated Marketing. 

They are consistent in use of the block N, color and typography.

This section explains each logo in depth and establishes when and where to use them. 

Our Logos 

Preferred Logo

Stacked Logo

Bug
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Block N  
Graphic Mark

Logotype

The horizontal logo is the preferred, primary logo for the University of Nevada, Reno School of Medicine. This logo should be used 

whenever space permits. It includes the full name of the school and the logotype typeset to the right of the block N graphic mark or 

"bug." Though the full-color (CMYK) version is always preferred, the approved grayscale, black, reversed, PMS or alternate colors are 

acceptable in situations in which there are printing constraints and legibility issues. A full logo package is available with all approved 

color options. 

The fonts used in the logo are Myriad Pro (for “University of Nevada, Reno”) and Minion Pro (for “School of Medicine”). 

Please do not make, alter or use any other symbols as a replacement for University of Nevada, Reno School of Medicine logos.  

The primary and secondary logos are designed to be consistent in the logotype’s relative size, positioning and color treatment and 

are governed by rules created to maintain the brand’s consistent identity. You must reproduce the logo from the electronic originals. 

When resizing the logo, take care to stretch or shrink from the corners so as to keep the design in exact proportion. Contact the 

School of Medicine’s Office of Institutional Advancement for assistance if you need help resizing the logo (marketing@med.unr.edu).

Preferred Logo

Font: Myriad Pro

Font: Minion Pro
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Horizontal – Black & Gray

Horizontal – Black (One-Color)Horizontal – White (Reversed)

Horizontal – PMS 282 C (Blue)

Horizontal – PMS 282 C & 877 C (Blue & Silver) Horizontal – PMS 282 C & Cool Gray 10 C (Blue & Gray)
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The stacked, or vertical version of the logo should only be used when 

available space limits use of the preferred version. Though the full-color 

(CMYK) version is always preferred, the approved grayscale, black, reversed, 

PMS or alternate colors are acceptable in situations in which there are 

printing constraints and legibility issues. 

Stacked Logo
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This internal mark, called a bug, is intended for internal use only and should not 

be used on general public-facing materials. This mark should only be used when 

viewers know explicitly that “N Medicine” is the University of Nevada, Reno School 

of Medicine. Examples of pieces on which it can be used are white coats, coffee 

mugs, small lapel pins and some co-branded pieces with community partners such 

as Renown Health. This mark should only be used with the permission of the School 

of Medicine’s Office of Institutional Advancement (marketing@med.unr.edu).

Bug: Internal Mark
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Clear space is the area surrounding the logo that is free of all other elements. The logo should always 

maintain the minimum space of ‘X’ around it, where ‘X’ = the height of the M in “Medicine.”

The lines illustrate the minimum spacing around the logo when used in any piece of communication. 

Clear Space

X = height of the M in “Medicine”

X
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The logo, no matter the orientation, must always be displayed  

at a size large enough to read the type. 

For instance, though this will vary based on the medium in which it 

is being used, the horizontal logo should be no smaller than  

0.5 inches or 90 pixels in height. 

Minimum Size
0.5 in

1.0 in
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To maintain a consistent brand, do not make changes or additions to 

the University of Nevada, Reno School of Medicine logos. If you have 

questions about how to use the logos, please contact the Office of 

Institutional Advancement (marketing@med.unr.edu). The next page 

includes a few samples of improper usage.

Do not:

 · Alter the positioning of the logotype in relation to the Block N.

 · Remove the surrounding block from around the N.

 · Use low-resolution artwork. 

 · Alter the proportions of the logo.

 · Crop the logo.

 · Add effects, such as drop shadows or beveling.

 · Adjust the transparency or coloring of the logo.

 · Edit the typeface or letters in the logo.

 · Use the Block N logo in place of a letter in a word or phrase.

 · Use any parts of the logo apart from the whole.

Incorrect Usage
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Do not add other graphics, elements, symbols, outlines, glows, 

shadows or other effects to the logo.

Do not use any logos that include old graphic marks, old 

typography or the old name. Only the new logos may be used. 

Do not distort, redraw, repurpose or alter the logo  

including its proportions and colors.

Do not alter the logotype in size, content or font.

Incorrect Usage: A Few Samples
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Any department or organization affiliated with the University of Nevada, Reno School of Medicine must follow its  

brand standards. Any logos used must be provided by the School of Medicine’s Office of Institutional Advancement.  

Please contact the office (marketing@med.unr.edu) to obtain official logo and sub-logo files. All sub-logos must be 

provided and/or approved by the Office of Institutional Advancement prior to use.

Sub-Brand Logos
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Our University strongly believes in community partnerships, and often we will have co-branded pieces such as signage, collateral  

and other public-facing materials. Our preferred logo to use on most co-branded pieces is our formal horizontal logo in full color.  

All co-branded materials should go through the Office of Institutional Advancement. You may send questions and materials to  

marketing@med.unr.edu.

Co-Branding

Example: Co-branded partnership signage with Renown Health
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There may be co-branding situations in which it is more appropriate to use a School of Medicine sub-logo than the School of Medicine 

preferred logo. For example, on office signage in a partner institution that needs to indicate the location of a specific department or entity 

(e.g., the University of Nevada, Reno School of Medicine Department of Neurology). 

A good rule of thumb to follow is: if the partner entity is using a sub-logo (e.g., Renown Institute for Neuorsciences), then the School of 

Medicine should also use a sub-logo. Here is an example of some co-branded office signage using a School of Medicine sub-logo. All co-branded 

materials must be approved by the Office of Institutional Advancement. You may send questions and materials to marketing@med.unr.edu.

The Office of Institutional Advancement is available to provide logo files, help with co-branded pieces or answer any questions about sub-logo 

usage and/or co-branding.

Using Sub-Logos for Co-Branding
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External and internal building signage must follow brand guidelines. For signs 

that identify a department or affiliated organization of the school, the approved 

sub-logo must be used. In other cases, the School of Medicine’s primary logo 

must be the most prominent element, and all other content must use approved 

typefaces. All signage designs must be approved by the School of Medicine’s 

Office of Institutional Advancement (marketing@med.unr.edu).

Signage Standards
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Official, approved logos that have been provided by the Office of Institutional Advancement should be used on all ceremonial 

documents, awards and certificates. The logo used most often will be the School of Medicine’s preferred logo, but if the 

document is from a specific department or entity within the School of Medicine, that entity’s official, approved sub-logo may be 

used (e.g., the University of Nevada, Reno School of Medicine Department of Neurology logo). All sub-logos must be provided by 

and/or approved by the Office of Institutional Advancement prior to use on any materials. 

For documents that are signed by the President of the University of Nevada, Reno, it also may be appropriate to use the 

University of Nevada, Reno seal. The seal should only be used on documents signed by the President. All documents signed by 

the President require approval from the University's Office of Integrated Marketing. 

If you need files for the University of Nevada, Reno seal, the School of Medicine logo or a School of Medicine sub-logo, please 

contact the School of Medicine’s Office of Institutional Advancement at marketing@med.unr.edu.

Logo Usage on Ceremonial Documents, 
Awards and Certificates
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The following pages show a few samples of how each of our logos can be used on various 

representations of the University of Nevada, Reno School of Medicine brand.

Logo Usage Samples
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Example: Preferred Logo on Outdoor Signage
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Example: Sub-Logo on Signage
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Example: Internal Mark
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Typography
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Typography helps maintain a consistent brand identity internally and on public-facing materials. ITC Cheltenham Std Condensed 

and Knockout are the two font families that we use on all brand and collateral materials that represents us. 

Knockout and ITC Cheltenham Std Condensed are the School of Medicine’s primary, preferred font families.  

They should be used whenever possible and in all pieces that are professionally designed by the School of Medicine  

or an outside agency.

Our Typography – Preferred

KNOCKOUT 
HTF48 - FEATHERWEIGHT

ITC Cheltenham Std Condensed
ITC Cheltenham Bold Condensed Italic 

ITC Cheltenham Std Bold Condensed

ITC Cheltenham Std Book Condensed

ITC Cheltenham Std Book Condensed Italic

ITC Cheltenham Std Book
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Any outside partners hired to design materials for the School of Medicine are expected to purchase and use our primary font families,  

Knockout and ITC Cheltenham Std Condensed. However, not all members of the School of Medicine will have access to these fonts.  

In these cases, the following substitute typefaces may be used. 

Our Typography – Substitute

Have questions about typography? Email marketing@med.unr.edu.

Those team members who already have Myriad Pro 

and Minion Pro may use these fonts as substitutes. 

 · Myriad Pro Bold in place of Knockout for headlines

 · Minion Pro in place of ITC Cheltenham Std 

Condensed for secondary text, such as body 

(paragraph) copy and sub-headlines 

For team members who do not have access to Myriad Pro  

or Minion Pro, Arial and Times New Roman should be used  

as substitutes.

 · Arial in the place of Knockout for headlines

 · Times New Roman in the place of ITC Cheltenham Std Condensed 

for secondary text, such as body (paragraph) copy and sub-headlines 

MYRIAD PRO BOLD – HEADLINES

Minion Pro Bold Italic – Sub-headlines

Minion Pro Regular – Body copy

ARIAL BOLD – HEADLINES
Times New Roman Bold Italic – Sub-headlines

Times New Roman Regular – Body copy
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Strategic Plan 
Launch

COMING NEXT:

TUESDAY, JULY 19
5:30 PM  |   THE CMM

Here are some examples of how to combine ITC Cheltenham Std Condensed 

and Knockout, our preferred font families, when designing branded pieces.

Typography Usage ANATOMY
ALUMNUS

JOIN

of 
anTHE BRAIN

THE LUNGS

Stay Connected

Fig. 1

Fig. 2

Fig. 3

As an alumnus, your support is vital to helping our medical students succeed in all the 

ways you have. Whether it’s helping us create new research opportunities, making gifts 

to scholarships, welcoming students into your practice or volunteering at the Student 

Outreach Clinic, we are grateful that we can count on our alumni to provide support in 

the most meaningful of ways. Consider making a gift to the School of Medicine today.

Your support can be structured in a number of ways including gifts of cash,  

securities, real estate or through a bequest. To learn more about giving opportunities,  

contact: alumni@med.unr.edu  |  (775) 682-7304

Support Future Alumni

Give

a

b

f

e

d

c

Catch up with faculty and fellow alumni 

at events. Learn more about class 

reunions and other School of Medicine 

events at med.unr.edu/alumni.

Influence students’ early clinical 

experiences by volunteering at or making 

a gift to the Student Outreach Clinic.

Inspire future School of Medicine  

Alumni by sharing your story.

Help your class stay connected by  

becoming a class contact.

Help current medical students in 

your community by hosting them.

Recognize your colleagues’ 

achievements by nominating a 

Distinguished Alumnus.

THE HEART

JOIN YOUR FELLOW ALUMNI IN SUPPORTING THE SCHOOL OF MEDICINE 

BY BECOMING A MEMBER OF THE ALUMNI ASSOCIATION TODAY. 

Support future generations of alumni by making a gift to the School of Medicine  

Alumni Association Scholarship.

You can support the School of Medicine by making  

a gift or learning about more ways to get involved 

at med.unr.edu/alumni.

Learn more about these and other exciting ways to get involved.

(775) 682-7341
alumni@med.unr.edu
med.unr.edu/alumni

ALREADY A
MEMBER?

LEARN
MORE

“As a medical student, scholarships relieve a lot of stress about finances and allow me to 

focus on what I came here to do – learn and practice medicine. I hope that as a physician, 

I’ll have the resources to give back to the School of Medicine. It has been an immense 

help to me, so I absolutely plan to pass that on to future generations.”

– Alumni Association Scholarship Recipient, Jessica Albanese, Class of 2017
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WE LEARN IN HOSPITALS 
WE PRACTICE 
WITH PROFESSIONALS 
WE ARE STRONGER 

THROUGH 
PARTNERSHIPS 

BRINGING
Global Research

TO NORTHERN NEVADA

RANKED
38th nationally among 118  

medical schools for grants per  

faculty member.

FINDING
causes and treatments for  

world problems such as muscular 

dystrophy, gastrointestinal disorders, 

HIV, cancer, infectious diseases, 

battlefield injuries and more.
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KNOCKOUT HTF48-FEATHERWEIGHT

ITC Cheltenham Std Bold  
Condensed Italic
ITC Cheltenham Std Book Condensed — Genis aspiet libus autemol uptatiunt.Min rendenditio omnimet 

essuntium, quia volorem que quam erfero et expedionsed et utam, nonsect iberum quam et intiosant.Pudistia 

autem nam, ium nime pellenit rem aliqua. It eostium sit que dundam, omniae voluptat aciis imolo omnis vent pa 

corendiam, occabor ehendis eum quam si sit faccupi descime voles as excea doloruntem. 

ITC Cheltenham Std Book Book Condensed Italic — Olo in pellabo. Aliquod iaspicil millo ommodi quam fugitat.

SAMPLE STRUCTURE: PREFERRED 
Knockout and ITC Cheltenham Std Condensed
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MYRIAD PRO

Minion Pro Bold Italic
Minion Pro Regular — Genis aspiet libus autemol uptatiunt.Min rendenditio omnimet essuntium, quia 

volorem que quam erfero et expedionsed et utam, nonsect iberum quam et intiosant.Pudistia autem nam, 

ium nime pellenit rem aliqua. It eostium sit que dundam, omniae voluptat aciis imolo omnis vent pa 

corendiam, occabor ehendis eum quam si sit faccupi descime voles as excea doloruntem. 

Minion Pro Italic — Olo in pellabo. Aliquod iaspicil millo ommodi quam fugitat.

SAMPLE STRUCTURE: SUBSTITUTE 
Myriad Pro and Minion Pro
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ARIAL BOLD

Times New Roman  
Bold Italic
Times New Roman Regular — Genis aspiet libus autemol uptatiunt.Min rendenditio omnimet essuntium, 

quia volorem que quam erfero et expedionsed et utam, nonsect iberum quam et intiosant.Pudistia autem 

nam, ium nime pellenit rem aliqua. It eostium sit que dundam, omniae voluptat aciis imolo omnis vent pa 

corendiam, occabor ehendis eum quam si sit faccupi descime voles as excea doloruntem. 

Times New Roman Italic — Olo in pellabo. Aliquod iaspicil millo ommodi quam fugitat.

SAMPLE STRUCTURE: SUBSTITUTE 
Arial and Times New Roman
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Icons & Usage
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As an homage to our past logo, the icon set developed represents the  

University’s four main focuses: Education, Community Engagement, Patient Care and 

Research. These should be used as an accent element to call out information regarding 

those focuses. An official icon set is available for use through the Office of Institutional 

Advancement (email marketing@med.unr.edu). The following page explains each icon 

and what it represents.

Our Icons
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RESPONSIBLE TO THE 
Community
The stethoscope icon represents our purpose as students, 

faculty and doctors — to listen to and care for our 

community with our skills, compassion and resources.

FOCUS ON
Education
The book icon represents our responsibility in providing the best 

education to our students. We believe in creating a supportive, 

hands-on environment and having our students learn by doing. 

DEDICATED TO
Patient Care
The Rod of Asclepius is a symbol synonymous with 

healing and medicine. Stemming from Greek mythology, 

it now has become a modern symbol for health care. 

IMPACT THROUGH
Research
The double helix icon is a reminder of the positive 

impact and lasting change our research can have.  

Our pioneering spirit fuels us to pursue knowledge  

and discover new and better ways to treat our patients. 
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The icons’ main use is to pair with typography and call out important information. They are not a mandatory element in 

design, such as headlines, but rather an accent graphic to include if the design allows. Here are a few ways to use the icons:

Icon Usage

TEXTHorizontal – Match the height of the 

icon and text, such as a headline.

Stacked – Center icon to the copy, 

such as a statistic or callout.
HEADLINE

Abor aut volorro rionsec  

uptamet ut odis debis dorfen dus  

estiostium nis velluptatur.
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Color Palette
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CMYK  
100 | 68 | 0 | 54

RGB 
0 | 46 | 98

PANTONE 
PMS 282 C

HEX 
# 003366

0 | 5 | 64 | 30

191 | 174 | 92

PMS 611 C

# BFAE5C

57 | 0 | 50 | 18

92 | 167 | 134

PMS 346 C

# 5CA786

35 | 5 | 6 | 10

147 | 191 | 209

PMS 2975 C

# 93BFD1

16 | 13 | 11 | 0

212 | 211 | 214

PMS COOL  
GRAY 2 C

# D4D3D6

0 | 0 | 0 | 80

88 | 89 | 91

PMS COOL  
GRAY 11 C

# 58595B

Color Palette
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Illustrations
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Evoking a sense of tradition and education, vintage-style medical illustrations (also referred 

to as “etchings” or “engravings”) are incorporated into the brand to add visual interest, 

color and texture. They are used as background elements (as seen here) and often bleed 

off the page and are screened back by lowering the opacity. The following page shows more 

illustrations of this style.

Vintage Medical 
Illustrations
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As a background element: Illustration is in a color from  

our palette, screened back slightly and bled off the page. 

Strategic Plan 
Launch

COMING NEXT:

TUESDAY, JULY 19
5:30 PM  |   THE CMM

Here are a few examples of how to incorporate the vintage medical illustrations 

into a design:

Illustration Usage

3,008

$9.9 MILLION

3,008 Total Medical 
School Alumni

$9.9 Million Total  
Philanthropic Gifts in 2014-15

Stronger Together

As texture: Illustration is screened back (opacity lowered) and used  

over text to add a subtle, distressed texture.
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Example: Outdoor Banner
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Photography
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Photography of our students, faculty and alumni interacting with the 

community is important to show the impact of the University of Nevada,  

Reno School of Medicine. The photography is rich, vibrant and candid.  

We always strive to showcase our community “caught in the act” of teaching, 

supporting, serving and learning. Professional photography is preferred, and 

stock photography should be used only as a last resort. Contact the Office of 

Institutional Advancement (marketing@med.unr.edu) to obtain  

the photography that best meets your specific needs.

Photography
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In most cases, our photography is in full-color or in a soft black-and-white. 

When designing a piece, the photos also can be Photoshopped to erase part of 

the background to create a more textured, organic fade. Medical illustrations 

reversed out also can be used to add texture to a photo. 

Photography  
Treatment

BRINGING
Global Research

TO NORTHERN NEVADA

RANKED
38th nationally among 118  

medical schools for grants per  

faculty member.

FINDING
causes and treatments for  

world problems such as muscular 

dystrophy, gastrointestinal disorders, 

HIV, cancer, infectious diseases, 

battlefield injuries and more.

For Example: Textured Photoshop 

brushes are used to erase part of the 

photo so it gradually fades into piece.
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Example: Sample cover of Synapse, the magazine of the  

University of Nevada, Reno School of Medicine
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Our Voice  
& Name
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Our brand voice is the way we speak to our audiences. Though the topics we emphasize will change 

depending on to whom we are speaking, our voice should always remain consistent.

Just as people have a clear and recognizable voice, so do strong brands. Our voice is attached to all of our 

communications. Our voice and our brand are one — just as people and their voices are one.

By using a consistent voice over and over in our communications, we begin to build brand awareness based 

on that voice. Just as you recognize an actor’s voice without seeing his face, the School of Medicine’s voice 

should be strong and consistent enough to gain recognition on its own.

Our Voice
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How does the School  
of Medicine’s voice sound?
Our voice sounds clear, confident and accessible. It is caring, without being too casual. Our “sweet spot” lies right in between personal and 

professional. We want to sound heartfelt, but not too informal. We want to sound professional, but not pompous.

We emphasize:

 · The quality of our curriculum, faculty and staff

 · The personal, tailored experience we offer our students

 · The profound research charges we lead

 · The personalized, high-quality patient care we offer

 · Our strong ties to the community

 · The connection to our University

 · Our global reach 

 · Our long history of excellence

Our voice is:

 · Professional, but not sterile

 · Accessible, but not amateur

 · Confident, but not condescending

 · Proud, but not boastful
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How does the School  
of Medicine’s voice sound?
Our copy is active, bold and connects the School of Medicine to larger purposes and ideas. We personalize these bold statements 

with the use of the first person when referring to the School, our community and our constituencies. Here are some samples. 

Samples

“We believe in the power of hands-on learning and real-life research.”

“We learn in hospitals and are stronger through partnerships. The community is our classroom and our patient.”

“Our history of caring starts at home: We educate our students in the art of bedside manner and the power of the individual right here 

in northern Nevada. But, as our students become best-in-class medical professionals and researchers, our reach extends far beyond — 

from rural Nevada to Thailand (and everywhere in between).” 

Want more samples or have questions about how to write for a specific audience? A detailed tone and messaging guide is available 

from the Office of Institutional Advancement (email marketing@med.unr.edu).
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Preferred:

University of Nevada, Reno School of Medicine

When an abbreviation is necessary:

UNR Med

Our Name:
How We Refer to Ourselves
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When it comes to launching a new brand, consistency is key — consistency in design, text and in our name. If we expect 

external audiences — including the media and the general public — to refer to us correctly, we must do so internally, as 

well. Whenever possible, we refer to ourselves by our full name — University of Nevada, Reno School of Medicine. When 

an abbreviation is needed, we refer to ourselves as UNR Med. In writing, the first references should always be our full 

name, followed by the abbreviation in parentheses — e.g., University of Nevada, Reno School of Medicine (UNR Med). 

After this instance, the abbreviation can be used on its own when necessary. Second and subsequent references also can 

be School of Medicine in instances when no other schools of medicine are referenced.

The Short Story

Our Name:
How We Refer to Ourselves
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Here is some more background on our name and abbreviation, rules of thumb and answers to frequently asked questions:

In Writing

We refer to ourselves by our full name whenever possible, especially in formal situations and documents. In writing, if an abbreviated version of the 

name is required, we refer to ourselves as UNR Med. We should never assume our audiences already knows us, so it is important to always use our full 

name in the first instance. Here is an example of how to introduce the abbreviation in writing: 

The University of Nevada, Reno School of Medicine (UNR Med) recently rebranded itself. The school celebrated the brand launch on August 8 in the 

Center for Molecular Medicine. At the event, faculty and staff also welcomed the new first-year medical students to UNR Med. 

In Conversation

It is best to always use the school’s full name in conversation with external audiences and people who are not intimately familiar with the University of 

Nevada, Reno School of Medicine. However, acronyms and “nicknames” are often used as an internal shorthand — a way for us all to refer to ourselves 

without using our full name. Our new internal shorthand is “UNR Med,” and this is how we can refer to ourselves in internal meetings and informal 

internal communications when the full name is too cumbersome. 

Our Name:
How We Refer to Ourselves
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Why UNR Med?

Using a single, consistent shorthand — UNR Med — when an abbreviated version of our name is required will help reinforce our new name, 

University of Nevada, Reno School of Medicine. Because our new name is close to our old name, using the UNR acronym will help the change 

take hold internally and externally over time. Just as our full name does, this acronym also aligns us with our parent university, the University of 

Nevada, Reno. 

Why does it matter?

Acronyms, nicknames and shorthand references often build up organically, and if organizations aren’t careful, these nicknames can end up 

causing confusion externally. Referring to ourselves consistently will, over time, cause those who are less familiar with us (e.g., the media and the 

general public) to also refer to us consistently by our correct name. Our name — in its full and abbreviated forms — reinforces who we are and 

where we are headquartered, which will help the general public become more aware of us over time. Ultimately, it helps us control our message 

and how we are represented to the world.

Our Name:
How We Refer to Ourselves
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med.unr.edu

Have questions about how to use the new name or our new brand?  

Need the new logo files? Contact the Office of Institutional Advancement  

at marketing@med.unr.edu.


